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Territorial Attractiveness and quality of life
The study of attractiveness has long been based on macroeconomic scale studies and a restrictive approach (Crozet et
al., 2004). The attractiveness of territories is then defined in regards to businesses as "their capacity to provide, thanks
to their resources, more attractive location conditions than those of competing territories for mobile projects" (Hatem,
2004). There is then confusion with location factors and only economic criteria of attractiveness are studied, supported
by quantifiable but rather limited indicators (FDI and employment rate for example).
Such an approach to attractiveness has most often resulted in choices of public policies, at different territorial levels
(national to local), favoring actions, e.g. fiscal actions, aimed at encouraging the establishment of businesses. This
reference framework for the analysis of attractiveness, which is in any case restrictive, largely explains the mimicry of
public policies carried out for the purposes of territorial attractiveness.
However, in 1991, Krugman showed that territories were not homogeneous, and that attractiveness was not reduced to
an analysis of the cost for firms of installation between territories. For the European Union, the aim is now to increase
competitiveness and reduce inequalities between regions through action on territorial attractiveness. Indeed, since 2004,
European space directives have introduced the concept of territorial assets and discusses their role in attractiveness,
regional development and retention of new populations or new investors (Servillo et al., 2011). The Barca Report or the
Agenda for a Reformed Cohesion Policy (2009), for its part, placed a great deal of emphasis on place-based approaches
in achieving the objectives of the European Union Territorial cohesion. The latter are based on three principles,
including the attractiveness of the territories.
Similarly, there are several types of attractiveness and the United Nations Conference on Trade and Development
(UNCTAD) distinguishes between actual and potential and / or subjective / objective attractiveness in its annual World
Investment Report. For example, the presence of a certain number of infrastructures refers to actual or potential criteria,
whereas those linked to elements of quality of life refer rather to a subjective approach. "Attractiveness is therefore a
multidimensional concept that can be grasped from different viewpoints and hence from different disciplines" (Le Roy
et Ottaviani, 2004). It is the resources "built and territorialized, that make a territory is or is not attractive, even when
they are relegated to the background when it comes to quantifying the phenomenon of attractiveness" (Le Roy And
Ottaviani, 2004).
Moreover, some authors (Musson, 2010) point to the too exclusively economic and short-term view of the issue of
attractiveness, regretting that the geographical, historical, environmental and social dimensions of attractiveness are
only rarely addressed. He therefore insists on the need to understand this notion of attractiveness in relation to
sustainable development and well-being. J-J Friboulet (2010) proposed integrating the negative effects of the
polarization of activities into social, environmental, and quality of life elements to the general study of attractiveness.
Nevertheless, as observed by V. Angeon and L. Rieutort (2007, p.236), the notion of attractiveness is often approached
from that of attraction, and is then reduced to a measure of the flows populations, tourists or jobs. Few attempts have
been made to bring out more original approaches. Houston et al. (2008) identify for example an important objective in
determining an appropriate geographical scale to implement an attractiveness strategy, while Bijker et al. (2015) suggest
that more attention needs to be paid to the role of perceived social characteristics of the territories in the residential
choice.
As part of this special session, we propose to explore innovative ways of conceiving territorial attractiveness. How to
think of attractiveness in innovative terms? How do we think about this innovation in terms that do not limit themselves
to governance structures? How, for example, to innovate in terms of actors involved, selected indicators, policies ... In
short, three main axes will guide this special session:

Innovative strategies for territorial attractiveness
What motivates decisions about business location and investment? What are the strategies put in place by public
decision-makers to attract new businesses or new populations? What hospitality policies are in place?
Quality of life, well-being and territorial attractiveness
How do households and individuals make their residential choices? What is the weight of amenities in these choices?
What is the place of the natural environment? What distinguishes a territory and makes it a good place to live?
Territorial perceptions and representations in the service of attractiveness
How do residents and businesses value quality of life? How do we choose images that represent us? What images are
there and what are we taking advantage of? How to choose an image that reflects the identity and aspirations of the
greatest number in attractiveness strategies?
In each of these axes, several subthemes or methodologies can be addressed, in particular:
• Methodologies to investigate attractiveness, including the construction of indicators of attractiveness and well-being;
• Urban-rural relations;
• Demographic balance;
• Sectors of economic activity;
• Creative class;
• Hospitality policies.
This special session is open to academic contributions, but also to feedbacks of territorial innovations from associations,
or other territorial actors, and promotes the participation of civil society.
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